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Rezos Brands
The Network

Mation-wide coverage
+ Self-owned or partner distribution

* Headquarters in Patras, Western
Greace

+ R&D Department Patras City
Center

* Branch offices
- Athens,
- Zakynthos
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Rezos Brands
Facts & Figures

Year of Foundation: 1929

Head Office: Industrial area of Patras
Athens Office: Metamaorfosi, NR Athens-Lamia
R&D Department: City Center of Patras
Zakynthos Branch: Katastari

Premises: 41.000 m2 privately owned area
3.700m2 warehouse space
Freezing and refrigerating facilities
150 9001:2015,150 22000:2005
Privately owned fleet of 14 trucks

Human resources: 50 employees in total

Sales force: 15 people
Marketing: 2 peaple
R&D: S people
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Rezos Brands
Marketing

Rezos Brands
Marketing

POS

* Promotions in the points of sale
* Press releases & advertisements
* Sponsorships

* Printed material

* Logos and new packaging

* |nternet campaigns
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Rezos Brands

Latest Achievements
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HIPPOCRATES FARM project
v A Zyvears old aspiring agrifood project

Result: Our products
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Rezos Brands

European R&D Department
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Rezos Brands

Rezos Brands
European R&D Department
Super Fruits Market

~AGED DEHYDRATED FOOD MARKET 2018-2022 GLOBAL SUPER FRUIT JUICES MARKET
Growing Health Awareness Among Consumers to Drive the Demand for Functional Food Ingredients
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Rezos Brands

European R&D Department
Food Encapsulation Market

Global Foed Encapsulation Market, by Core Phase 2016 Vs 2024
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Product launches with
plant-based claims

FUNCTIONAL FOODS
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Food & Health
Innovation Hive
Global Agritood Science &

technology Hub
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Global AgriFood Innovation Institute
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